LaV&ie Group

LIFE SCIENCE COMMUNICATIONS

Public Relations/Digital Strategies:
Publicly Traded Genetics-focused
Personalized Health Company

The company is a genetics-focused personalized health company that
develops preventive consumer products and genetic tests for sale to the
emerging personalized health market. Focused on the future of health and
medicine, the company is a leader in genetics research and scientific
capabilities for developing and testing innovative preventive and
therapeutic products.

The company was well established in the genetic testing industry, but
lacked media visibility. In order to maximize exposure, our goal was to
reintroduce the company to the media around an article published in the
journal, Human Genetics, which supported the science behind the
company’s Heart Health Genetic Test. With strong scientific validation
and a clear consumer message, LaVoie Group determined that there was
a great opportunity to expand traditional PR tactics, and deploy a robust
digital media strategy.

Corporate Communications/PR

* Evaluated several enhanced wire distribution services; options
included PR Newswire’s MultiVu, Marketwire'’s SEO Visibility and
BusinessWire’s EON. The best choice for the company was PR
Newswire’s MultiVu based on overall reach and long time exposure
of the SEO press release.

e The MultiVu service included a Multimedia News Release, including
a picture of the genetic test and the corporate video, as well as a
60-second Audio News Release.

* Since there was a video component to the news, we pursued a viral
approach to the story with a social media outlet such as YouTube,
Facebook, Flickr, and Twitter. YouTube was a natural fit for the video.

Return on Investment

* LaVoie Group secured a story on New England Cable News that
spotlighted the company’s Heart Health Genetic Test.

* LaVoie Group later posted the NECN story on YouTube to create
additional buzz.

® The team secured an in-depth story in Mass High Tech on the
genetic testing industry.

¢ LaVoie Group also facilitated an interview with Diagnostic Testing
and Technology Report which resulted in a positive Q&A about the
company’s genetic tests.
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Genetic test firms struggling to find niche

By Ryan McBride
Thursday, July 3, 2008

W While genetic testing has promised to became mare mainstream in
health care once technalogies to screen ol or part of peoples’ DNA
are less costly and more accurate, Massachusetts life scences firms
in the screening business are facing hurdies to market their
products,

Cambridge startup Knome Inc., a provider of whole-gonoma
sequencing, was warned last month by the California Departmant of
Public Health to stop offering its services in California unti it obtains
licenses and physician consents, Also, Interleukin Genetics Tnc. of
‘Waltham is trying to remedy falling sales of its personal genetic tests,
fior nutrition and cardiac heaith

Bay State firms are not alone. California health officials sent
warnings such as the one Knome received to 13 praviders of genetic
tests last month (Interieukin not amang them). And many dlagnastic
companies have been faced with the challenge of marketing genatic
tests to consumers for several years.
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‘ SPECIAL FOCUS: GENETIC TESTING

Under New CEQ, Interleukin Genetics Looks to Educate
Physicians and G Diversify Distributi

1 i 1965, skein Ger Itham, Mass )

LaVoie Group ® 10 Derby Square, N1 ¢ Salem, MA 01970 ¢ 978.745.4200  www.lavoiegroup.com



http://www.necn.com/Boston/Business/Take-home-genetic-testing/1214434692.html

