
This therapeutics company has been successful on two fronts. With a lead  
monoclonal antibody product available for purchase by the U.S.  
government for anthrax infection and the rest of the company’s pipeline 
focused in bacterial, viral and fungal infections, the company needed to 
address two distinct constituencies—government and industry. With two 
pharmaceutical partnerships covering certain infectious disease targets, 
the company validated Heteropolymer (HP) Antibody products are  
moving into clinical development.

Investor/Public Relations
Develop corporate calendar of events to include press release  •	
dissemination of milestones on HP Antibody products
Work with corporate partners on announcement of partnerships•	
Collaborate with PR departments at partnership companies to agree •	
on messaging and release dissemination
Track progress of U.S. government status on RFP for stock pile  •	
purchase
Develop and maintain relationships with Washington-based media •	
covering bioterrorism as well as industry media to ensure  
appropriate coverage of the company in the media
Review corporate materials including fact sheet and corporate  •	
presentation for up to date messaging
Conference alerts for the companys’ participation at key investor, •	
business development and medical meetings 

Return on Investment
Key national and industry coverage of the companys’ HP technology •	
in Associated Press (National Syndication), UPI, Reuters, Washington 
Post, Washington Business Journal, DowJones VentureWire  
Lifescience, Scrip, GEN, BioCentury, Nature Biotechnology,  
BioWorld, and broadcast coverage
Inclusion of Anthim™ for anthrax in •	 R&D Directions Top 100 Great 
Investigational Drugs
Prominently featured at key investor, scientific and business  •	
development conferences
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